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Safe Harbour

GABRIEL

This presentation and the accompanying slides (the “Presentation”), has been prepared by Gabriel India Limited (the
“Company”), solely for information purposes and do not constitute any offer, recommendation or invitation to
purchase or subscribe for any securities, and shall not form the basis or be relied on in connection with any contract
or binding commitment whatsoever. No offering of securities of the Company will be made except by means of a
statutory offering document containing detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers
reliable, but the Company makes no representation or warranty, express or implied, whatsoever, and no reliance
shall be placed on, the truth, accuracy, completeness, fairness and reasonableness of the contents of this
Presentation. This Presentation may not be all inclusive and may not contain all of the information that you may
consider material. Any liability in respect of the contents of, or any omission from, this Presentation is expressly
excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity
and business prospects that are individually and collectively forward-looking statements. Such forward-looking
statements are not guarantees of future performance and are subject to known and unknown risks, uncertainties and
assumptions that are difficult to predict. These risks and uncertainties include, but are not limited to, the
performance of the Indian economy and of the economies of various international markets, the performance of the
auto ancilliary industry in India and world-wide, competition, the company’s ability to successfully implement its
strategy, the Company’s future levels of growth and expansion, technological implementation, changes and
advancements, changes in revenue, income or cash flows, the Company’s market preferences and its exposure to
market risks, as well as other risks. The Company’s actual results, levels of activity, performance or achievements
could differ materially and adversely from results expressed in or implied by this Presentation. The Company assumes
no obligation to update any forward-looking information contained in this Presentation. Any forward-looking
statements and projections made by third parties included in this Presentation are not adopted by the Company and
the Company is not responsible for such third party statements and projections.
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Financial Highlights — Q4 FY19 v/s Q4 FY18

GABRIEL
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Key Highlights

Revenue: Revenue led by Higher
Volumes across TWBU & CVRBU

PBT: Profitability dropped due to
higher RMC % (Commodity, Sales
Mix & Rupee depreciation)




Revenue Mix

GABRIEL

[ Segment — Mix 1 [ Channel — Mix 1
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Profit and Loss Statement

GABRIEL

Q4 FY19 ' Q4FY18 ' FY19 N FY18
Revenue Revenue Revenue Revenue
Revenue (net of excise duty) 5,103 100.0% 4,968 100.0% 2.7% 20,765 100.0% 18,331 100.0% 13.3%
Raw Material 3,774 73.9% 3,546 71.4% 15,070 72.6% 13,106 71.5%
Employee Expenses 374 7.3% 361 7.3% 1,540 7.4% 1,377 7.5%
Other Expenses 612 12.0% 598 12.0% 2,376 11.4% 2,136 11.6%
EBITDA 343 6.7% 464 9.3% -26.0% 1,778 8.6% 1,713 9.3% 3.8%
Other Income 27 0.5% 25 0.5% 92 0.4% 71 0.4%
Interest 8 0.2% 7 0.1% 29 0.1% 29 0.2%
Depreciation 105 2.0% 107 2.2% 411 2.0% 383 2.1%
PBT 257 5.0% 374 7.5% -31.2% 1,431 6.9% 1,372 7.5% 4.3%
Tax 84 1.7% 117 2.4% 481 2.3% 429 2.3%
PAT 173 3.4% 257 5.2% -32.7% 950 4.6% 942 5.1% 0.8%

Other Comprehensive

Income 4 13 48 38

Total Comprehensive 177 3.5% 270 5.4% 902 4.3% 981 5.4%

Income

Cash PAT 278 5.4% 364 7.3% 1,360 6.6% 1,325 7.2%

Data are as per INDAS 6



Balance Sheet

GABRIEL

ASSETS (Rs. Mn.)

EQUITY AND LIABILITIES (Rs. Mn.)

Non-current assets 3,969 3,417 EQUITY 5,900 5,249
Property, Plant and Equipment 2,955 2,926 . .
Capital work-in-progress 538 78 Equity Share Capital 144 144
Investment Property 22 23 Other Equity 5,756 5,105
Intangible Assets 30 38
Financial Assets —
Non-Current Liabilities 435 388
Investments 0 0
Loans 14 15 Financial Liabilities
Others 74 163 Borrowings 70 72
Non-Current Tax Assets (net) 279 120 o
Other non-current assets 58 53 Provisions L2 117
Deferred tax liabilities (net) 191 198
Current assets 5,722 5,613 Other non current liabilities 49 -
I tori 1,653 1,491 —
nventories Current liabilities 3,356 3,393
Financial Assets
Investments 468 623 Financial Liabilities
Trade receivables 2,843 2,792 Trade Payables 2,609 2,650
Cash and cash equivalents 48 180 Other Financial Liabilities 502 460
Other bank balances 438 220
Loans 4 4 Other current liabilities 82 121
Others 32 83 Provisions 163 161
Other Current Assets 236 221
TOTAL ASSETS 9,692 9,030 TOTAL EQUITY AND LIABILITIES 9,692 9,030
Liquid Investments as on 315t March 2019 at Rs.880 Mil
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Quarterly Performance Trend
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{ Revenue J [ EBITDA } ( PAT 1
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Key Ratios

GABRIEL

[ D:E Ratio (x) 1 [ ROIC* (%) }
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* Invested capital excluding Cash & Bank balances, Mutual Fund
investments and returns thereon




Capital Expenditure
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Working Capital
GABRIEL

[ Net Working Capital (In Days) }

30
28
26 26
25
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Fy14 FY15 FY16 FY17 FY18* FY19*

* Adjusted for vendor bills discounted and non-inclusion of final dividend as proposed dividend in comparison to
earlier years. The adjusted net working capital days for FY18 & FY19 will be 23 & 28 days.
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Improving Dividend Profile

GABRIEL

[ Dividend Per Share (Rs.) 1

1.40
1.30
1.20
1.05
(185 “““\

FY14 FY15 FY16 FY17 FY18 FY19

- Pay out Ratio

1.50

Continuous Dividend

since 1998

Stable Payout Ratio

Declared Final Dividend
of Rs. 0.95 per share,
amounting to 95% of

Face Value

Total Dividend of Rs. 1.50

per share of Re. 1 each
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“Great Place to Work”

GABRIEL

i = Rank #89 among Top 100 Companies to
i 2018 work for in India

! = Ranked in Top 25 workplaces in

i manufacturing in India

= Ranked #2 in Auto & Auto Component
Industry

= Rank #52 among Top 100 Companies to
work for in India

= Ranked #3 in Auto Component Industry

2016

= Rank #70 among Top 100 Companies to
work for in India

THE Ecozomic Tinis

2015

= Rank #43 among Top 50 Companies to work
forin India

= Ranked #3 in Auto Component Industry

2012

= Recognized among the Best Companiesin
its Industry

| = Ranked #2 in Auto Component Industry




AWARDS / ACCOLADES

GABRIEL_

GHTOYOTA
TOYOTA KIRLOSKAR MOTOR PVT. LTD.
‘safety Special Recognition

s vt o appcition s st 0

ard for Zero PPM, Quality Certificate and HMSI Award for Quality Management
Special Safety Recognition

COST REDUCTION AWARD ,ELLENCE |

G TOGETHER IN i,
GABRIEL INDIA LIMITED UTI SUZUK ALLENGING

Suzuki Motorcycles Award for Cost

Reduction through VA/VE MSIL Award for Special Support
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AWARDS / ACCOLADES

GABRIEL

[POWERDOWN
CERTIFICATE

OF CONSISTENCY

THIS CERTIFICATE OF CONSISTENGCY 1IN SUPFLY 15 AWARDED TO

Gabriel India Limited,
Cowas, Sndia

W slncerely would I to eartify Gabriel Indis Limited,
Diwwas Plant far consistency |n supply of quality shock
absoebers under the " Powerdown™ brand.
Jointly we have succensfully designed and deweloped
guslity parls Lo mest our usigwe cuslamed feguiremants.
W sppracists the support feceived from team
*Gabrinl Indla® ever the years and we sincersly wish our
pastnershii will grow in future

Faor Fowsrdawn Australia Pry Lud

MUNAL G REC FOR

1% Jamuary 2009

Powerdown — Certificate of Consistency

Gabriel India Limited
PT. SAGATEKINDO SEJATI
PT. SETIA GUNA SEJATI
PT. DENSO INDONESIA
YASUFUKU POLIMEROS DO BRASIL LTDA.

—~
e nca \gcm

"o Vol
N Urca ricar
A 3

ol

Gold Award of FICCI Quality System Excellene for Manufacturing .
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GABRIEL

Business Overview I
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Company at a Glance

GABRIEL

|~ Incorporated
The company, Gabriel India, in 1961
Experienced

& Professional Management
Pioneers

of Shock Absorber manufacturing in India

Innovation

Strong R&D with over 75 patents filed in

Products & Processes .
Only Player Present in all Segment 2/3

Wheelers, Passenger Cars and Commercial
Vehicles with diversified OEM Base

Strategically Located

Strong manufacturing Capabilities built

across India R .
Significant Presence in all channels of

sales
OE, Aftermarket and Exports

Received the “Golden Peacock

Ranked as a “Great Place to Work”
No “OEM” accounts for T

in Auto Component Industry for
last four years consistently

Eco Innovation Award” in the
year 2012

more than 20% of sales
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Pioneer of Ride Control Products...

GABRIEL

2/3 Wheeler Passenger Car

2\ S

- -

— -~ '.‘___ J‘:

Shock Absorbers

Cartridges

Hydraulic Shock Gas Shock
Absorbers Absorbers

Cabin Dampers

Gas Shock McPherson
Absorbers Struts

Seat Dampers

After Market across ]
L all segments J

18




...with Diversified Revenue

GABRIEL

Revenue (Rs. Mn)

15,206

14,355 14,305

12,813
11,831 I

FY13 FY14 FY15 FY16 FY17

Note: FY17,FY18 & FY19 data are as per INDAS

Segment Mix: FY19

2/3
Wheelers
62%
Passenger
Commerecial cars
Vehicles - 24%

14%

Channel Mix: FY19

Aftermarket

OE 11%

85%

Exports
4%

19




Strategic Manufacturing Footprint

GABRIEL

» Ashok Leyland ¥ SML Isuzu

2» Honda C;/rs ¥ Tata Motors >» GIL Presence

2% Honda Motorcycles ¥ TVS Motors ® GIL Plants

¥ 1cML 2% Yamaha India

2» Maruti Suzuki ® Parwanoo GIL Satellite Locations

22 Suzuki Motorcycles
Manesar <© @ Khandsa

»» AMW
»» GM
2» Tata Motors Sagand © Dewas 2% Hindustan Motors
2» Honda Motorcycles 2% Tata Motors
@ Nashik

Pune @ Aurangabad
> Bajaj Auto ¥ Piaggio ¥ Ashok Leyland 22 Royal Enfield
>» GM 2% Skoda >» Bharat Benz >» Tata Motors
> Force Motors 2% Volkswagen 2» Hindustan Motors % Toyota Kirloskar
> FIAT ¥ \/olvo Eicher Malur 2» Hyundai ¥ TVS Motors
¥ Mahindra
2% Mahindra Trucks & Buses Kumbalgodu © @
2 MAN Trucks Hosur

*Maps not to scale. All data, information, and maps are provided "as is" without warranty or any representation of accuracy, timeliness or completeness.
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GABRIEL

Strategy Going Ahead I

21



Strategic Business Unit Approach

GABRIEL

<&
<

v

2/3 Wheeler Passenger Car

>

Product Innovation

* Quality & Process

Technology Improving Market Share

« Capacity Enhancement

CV & Railways Aftermarket

+ Product Technology Product Development

Expanding Reach

R
>

« New Pr9duct Devolvement

To derive benefits from Customer & Product Focus,
Export Push and After market expansion

22




2/3 Wheeler

TVS

> BAIAI
@YAMAHA

&€ HONDA

$

RoYAL
ENFIELD

SUZUKI
D

_ Mahindra
genze

by Mahindra

PIAGGIO

VEHICLES PVT. LTD.

“No” OEM accounting for >20% of Sales

GABRIEL

Passenger Car CV & Railways

MARUTI)¢ € suzuki ﬁ @

Way of Life! TATA Mahindra

= VE COMMERCIAL VEHICLES =

AVOLVD GROUP AND EICHER MOTORS JOINT VEMTIURE

1L A I

& TOYOTA

Quality Revolution

FORCE

S
! ga MOTORS
Mahindra

@ HYLUNnDAl ASHOK LEYLAND
HONDA. DAIMLER

The Power of Dreams



Key Drivers for Growth

GABRIEL

* Exports Focus
* Inorganic Growth
* Global Manufacturing Footprint

* Customer Focus

* Debt Reduction

* Break Even Point
(BEP) Reduction Efficiency
Improvement

Technology &
Innovation

* Simplification of

Parts Improvement in quality

* Automation R & D Focus

* Sustainable Manufacturing

* |nnovation Culture

24



GABRIEL

For further information, please contact:

Company : Investor Relations Advisors :

Gabriel India Ltd. Strategic Growth Advisors Pvt. Ltd.

CIN : L34101PN1961PLC015735 CIN : U74140MH2010PTC204285

Mr. Manoj Kolhatkar Mr. Jigar Kavaiya / Ms. Neha Shroff
Manoj.Kolhatkar@gabriel.co.in jigar.kavaiva@sgapl.net / neha.shroff@sgapl.net

+91-9920602034 / +91-7738073466

www.gabrielindia.com www.sgapl.net



mailto:Manoj.Kolhatkar@gabriel.co.in
http://www.gabrielindia.com/
mailto:jigar.kavaiya@sgapl.net
mailto:neha.shroff@sgapl.net
http://www.sgapl.net/
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