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¢Ƙƛǎ ǇǊŜǎŜƴǘŀǘƛƻƴ ŀƴŘ ǘƘŜ ŀŎŎƻƳǇŀƴȅƛƴƎ ǎƭƛŘŜǎ όǘƘŜ άtǊŜǎŜƴǘŀǘƛƻƴέύΣ Ƙŀǎ ōŜŜƴ ǇǊŜǇŀǊŜŘ ōȅ DŀōǊƛŜƭ LƴŘƛŀ [ƛƳƛǘŜŘ (the 
ά/ƻƳǇŀƴȅέύΣ ǎƻƭŜƭȅ ŦƻǊ ƛƴŦƻǊƳŀǘƛƻƴ ǇǳǊǇƻǎŜǎ ŀƴŘ Řƻ ƴƻǘ ŎƻƴǎǘƛǘǳǘŜ ŀƴȅ ƻŦŦŜǊΣ ǊŜŎƻƳƳŜƴŘŀǘƛƻƴ ƻǊ invitation to purchase or 
subscribe for any securities, and shall not form the basis or be relied on in connection with any contract or binding 
commitment whatsoever. No offering of securities of the Company will be made except by means of a statutory offering 
document containing detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, 
but the Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, 
the truth, accuracy, completeness, fairness and reasonableness of the contents of this Presentation. This Presentation may 
not be all inclusive and may not contain all of the information that you may consider material. Any liability in respect of the 
contents of, or any omission from, this Presentation is expressly excluded.

/ŜǊǘŀƛƴ ƳŀǘǘŜǊǎ ŘƛǎŎǳǎǎŜŘ ƛƴ ǘƘƛǎ tǊŜǎŜƴǘŀǘƛƻƴ Ƴŀȅ Ŏƻƴǘŀƛƴ ǎǘŀǘŜƳŜƴǘǎ ǊŜƎŀǊŘƛƴƎ ǘƘŜ /ƻƳǇŀƴȅΩǎ ƳŀǊƪŜǘ ƻǇǇƻǊǘǳƴƛǘȅ ŀƴŘ 
business prospects that are individually and collectively forward-looking statements. Such forward-looking statements are 
not guarantees of future performance and are subject to known and unknown risks, uncertainties and assumptions that are 
difficult to predict. These risks and uncertainties include, but are not limited to, the performance of the Indian economy and 
of the economies of various international markets, the performance of the auto ancilliaryindustry in India and world-wide, 
ŎƻƳǇŜǘƛǘƛƻƴΣ ǘƘŜ ŎƻƳǇŀƴȅΩǎ ŀōƛƭƛǘȅ ǘƻ ǎǳŎŎŜǎǎŦǳƭƭȅ ƛƳǇƭŜƳŜƴǘ ƛǘǎ ǎǘǊŀǘŜƎȅΣ ǘƘŜ /ƻƳǇŀƴȅΩǎ ŦǳǘǳǊŜ ƭŜǾŜƭǎ ƻŦ ƎǊƻǿǘƘ ŀƴŘ 
expansion, technological implementation, changes and advancements, changes in revenue, income or cash flows, the 
/ƻƳǇŀƴȅΩǎ ƳŀǊƪŜǘ ǇǊŜŦŜǊŜƴŎŜǎ ŀƴŘ ƛǘǎ ŜȄǇƻǎǳǊŜ ǘƻ ƳŀǊƪŜǘ ǊƛǎƪǎΣ ŀǎ ǿŜƭƭ ŀǎ ƻǘƘŜǊ ǊƛǎƪǎΦ ¢ƘŜ /ƻƳǇŀƴȅΩǎ ŀŎǘǳŀƭ ǊŜǎǳƭǘǎΣ ƭŜǾŜƭǎ ƻf 
activity, performance or achievements could differ materially and adversely from results expressed in or implied by this 
Presentation. The Company assumes no obligation to update any forward-looking information contained in this Presentation. 
Any forward-looking statements and projections made by third parties included in this Presentation are not adopted by the 
Company and the Company is not responsible for such third party statements and projections.
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Incorporation of  Company, Gabriel India, in 1961

Pioneer of  Ride Control Products in the country

Established significant presence in all channels of  automotive sale, 

OE, Aftermarket and Exports

Well diversified OEM Customer Base in every automotive segment, 

2/3 Wheelers, Passenger Cars and Commercial Vehicles

Built Strong Manufacturing Capabilities across India 

Strong R&D with over 11 patents in Products & Processes

Led by Experienced  & Professional Management

bƻ άh9έ 
accounts 
for more 
than 20% 
of sales

άDƻƭŘŜƴ 
Peacock 

Eco  
Innovation 
Award in 
нлмнέ

Over 11 
Product & 
Process 
Patents

An Introduction
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5Head Office, Pune, India

Business Overview



2/3 Wheeler Passenger Car
Commercial Vehicle & 

Railways

Front Forks McPherson Struts Shock Absorbers

Hydraulic Shock 
Absorbers

Gas Shock Absorbers

Cartridges

Cabin Dampers

Seat DampersGas Shock Absorbers

AFTER MARKET ACROSS ALL SEGMENTS

tƛƻƴŜŜǊ ƻŦ wƛŘŜ /ƻƴǘǊƻƭ tǊƻŘǳŎǘǎΧ
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OE
86%

Aftermarket
11%

Exports
4%

2/3 
Wheelers

63%

Passenger 
cars
26%

Commercial 
Vehicles

11%

Segment  - Wise - FY15

Channel - Wise - FY15

Sales (Rs. Mn)

ééWith Diversified Revenue-Mix
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14,441

12,745
11,960

11,153

9,617

6,883

FY10 FY12FY11

CAGR +16%

FY15FY13 FY14



2/3 Wheelers Commercial Vehicles & 
Railways

Passenger 
Cars

άbƻέ h9 /ǳǎǘƻƳŜǊ ŀŎŎƻǳƴǘǎ ŦƻǊ ƳƻǊŜ ǘƘŀƴ нл҈ ƻŦ ¢ƻǘŀƭ ǎŀƭŜǎ - Balanced Portfolio

Key OE Customers
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Aftermarket

Å άDŀōǊƛŜƭέ  - Brand synonymous with 

shock absorbers, with market share of 

45%

Å Established Pan-India network

ï 17 CFA Locations 

ï 300 - 350 dealer network & 

supported by 5000 retail outlets

Å To ensure leading position, offers 

complete range of ride control products

Å More than 500 products launched under 

άDŀōǊƛŜƭέ ōǊŀƴŘ ƛƴ ƭŀǎǘ р ȅŜŀǊǎ 

Branding Initiatives

Å ά9ƭƛǘŜ wŜǘŀƛƭŜǊ tǊƻƎǊŀƳέ ςFirst of its kind in 

industry 

Å With objective to build loyalty amongst 

retailers & mechanics

Å Honouring and embracing brand- loyal /  

Next Gen Loyalist 

Å 1st Phase - 500 Retailers Pan India, 2nd 

Phase : Mechanics  
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1,5161,415
1,205

1,004874
594

FY10 FY12

CAGR +21%

FY14FY13FY11 FY15

Aftermarket Sales (Rs.Mn)



Supercross VW Polo R Cup Campus Branding Dhaba Branding

Branding Events
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